A Girl with a Plan!

Reimagining contraceptive services with and for
adolescent girls in Ethiopia, Nigeria and Tanzania
unlocks hope... and rapid contraceptive uptake.
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ADOLESCENTS

A360 Places Girls
at the Centre of Everything

youth voices at the centre

By the end of June 2018, A360 engaged, inspired and served girls
across 18 regions in Tanzania, 93 kebeles (sites) in Ethiopia and 9
states in Nigeria.

Cumulative Implementation Results June ’17-June '18*

Country Number of geographic sites Adopters'of Modern Continuing Users Adoption Conversion Adopter CYPs
activated Contraceptives Served Rate
Tanzania 18 regions holding hundreds 27,475 1,751 65% 62,061
of clinic-based outreach
and pop-up events
Ethiopia 93 kebeles 4,245 1,931 53% 3,742
Nigeria 31 facilities across 18 sites in 9 states 9,741 950 42% 7,069
TOTAL 41,461 5,579 56% 72,872

Notes: 1. Adopters: Girls not currently (as of yesterday) using a contraceptive method who take up a method at the time of visit with the provider. 2. Unmet need satisfied: Adopters
divided by All girls who are not currently (as of yesterday) using a contraceptive method and are not pregnant. Scope: Service delivery sites include mobile events, clinic-based events,
and ongoing services provided by a mix of government and private providers. *Preliminary data, validation in progress.
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A360 Country Highlights

NIGERIA A360 Method Mix (cumulative)

ETHIOPIA A360 Method Mix (cumulative)
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A Blueprint for Rapid Change:

Reframe Contraceptives, Reassure Fertility is Safe, Rethink Referral

THE OLD FRAMING

Traditional adolescent and youth
SRH research yields meaningful data,
yet lacks an emotional connection

to the work.

1

When you become
sexually active.

2
Use contraceptives!

3

So you can
finish school
and stay healthy.

a4

And achieve
all your dreams.

REFRAMING THE BENEFITS OF CONTRACEPTIVES,

WITH AND FOR ADOLESCENTS

Adolescents 360 listens to what girls say they want to deliver
'sexual and reproductive health (SRH) services

when and how they need.
@
“I have dreams
but no idea how
to achieve them.”
m all alone

in this.” “Motherhood is my dream.
Infertility would be
more tragic than being
a mother too soon.”

“I'm living
for today.”

“As long as | am not
using contraceptives,
| am not sexually active.”

“You are offering
me infertility.”

“l trust my
mum most.”

/N
GIRLS NEED TO FEEL SEEN, HEARD AND RESPECTED.

12000

Pill
12%

Injectable
7%

51%

(n=12,530])

(n=12,154)

14000

B Non-users

THE A360 FRAMING

Girls' insights help doslgn
r t SRH solutions r
to girls' needs and deslres

1

Your current needs
are important!

2

What'’s your dream?
Set a goal, make a plan!

3

Contraceptives are
a first step to achieving
your immediate goals.

4

Whenever
you are ready,
you can have a baby.
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