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Used by
DCRs and SRs (primary) 
and HCCs (supportive)

Specification
A1-size 150 mg laminated 
matte paper with metal 
strips at the sides

Language
English

Used by
IPCAs

Specification
2-sided 50 x 41 cm 
11-page flex material

Language
English, Hausa

Objective
Increase awareness 
about modern child 
spacing methods among 
clients of healthcare 
providers. Required 
for compliance under 
USAID’s FP Legislative 
and Policy Requirements.

Objective
Increase use of family 
planning and child 
survival products 
and services

Usage
For display in healthcare 
facilities (preferably in 
the FP counseling room)

Usage
To guide discussions 
with target audiences 
on key messages

My healthy family, 
my pride and joy!

THIART
POSTER

IPC 
FLIPCHART
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Used by
DCRs and SRs (primary), 
and HCCs (supportive)

Specification
A3-size 150 mg 
laminated matte paper

Language
English, Hausa

Objective
Increase the use of family 
planning counseling 
services with spouse

Usage
For display in healthcare 
facilities (preferably in 
the FP counseling room) 
and pharmacies during 
sales and detailing calls

FP POSTER Used by
DCRs and SRs (primary), 
and HCCs (supportive)

Specification
A3-size 150 mg 
laminated matte paper

Language
English, Hausa

Objective
Increase awareness on 
correct prevention and 
treatment practices for 
malaria and diarrhea

Usage
For display in healthcare 
facilities, pharmacies, 
and PPMVs during sales 
and detailing calls

DIARRHEA 
& MALARIA 
POSTERS
(two separate Items)
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Used by
IPCAs, DCRs and 
SRs (primary), and 
HCCs (supportive)

Specification
2-sided A5-size 150 mg 
laminated matte paper

Language
English, Hausa

Objective
Reduce common myths 
and misconceptions 
about family planning

Usage
For distribution by IPCAs 
to target audiences in 
intervention communities, 
and placement by SRs 
and DCRs with healthcare 
providers during sales 
and detailing calls

FP MYTHS 
LEAFLET

Used by
IPCAs, DCRs and 
SRs (primary), and 
HCCs (supportive)

Specification
2-fold 2-sided A4-size 150 
mg laminated matte paper

Language
English, Hausa

Objective
Increase awareness 
about correct prevention 
and treatment practices 
for malaria and diarrhea

Usage
For distribution by IPCAs 
to target audiences 
(during the relevant 
messaging phases) and 
placement by SRs and 
DCRs with healthcare 
providers during sales 
and detailing calls

DIARRHEA 
& MALARIA 
LEAFLETS
(two separate Items)
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Treat your
child’s Diarrhoea

Wash your 
hands with soap

Dispose 
faeces safely

Always use or dispose faeces in a toilet or pit latrine.

Wash your hands with soap after disposing faeces.

SOCIETY FOR FAMILY HEALTH (SFH)

No. 8, PORT-HARCOURT Cresent,

Off Gimbiya street, Area 11, Garki,

P.M.B. 5116, Wuse,

Abuja –FCT, Nigeria.

Phone: +23494618821-9

Fax: +23494618830

E-mail: info@sfhnigeria.org

LAGOS DISTRIBUTION OFFICE

Plot 6B Universal Avenue,

Off Surulere Industrial Road,

Off Acme Road, Ogba Industrial Estate, 

Ikeja, Lagos.

P.O. Box 71323, Victoria Island, Lagos.

Phone: 01-7742745, 7747045, 7730508

4

Treat your drinking
water 

Exclusive
breast feeding

For more information contact: 

21

My healthy family, 
my pride and joy!

5 Easy Steps to Prevent and Treat Diarrhoea

Key Family Practices
My healthy family, 

my pride and joy!

My healthy family, 
my pride and joy!

Dispose of faeces safelyStep 5:
Exclusive breast feeding
 for the first 6 months

Step 4:

Giving only breast milk will help your baby 

fight diseases such as  diarrhoea.

Breast feeding has other benefits:

�����Mother´s milk is rich in nutrients.

�����Breast milk adapts to your baby´s needs.

�����It is easier to digest.

�����Exclusive breast feeding is a Child Spacing

      method.

My healthy family, 
my pride and joy!Key Family Practices

My healthy family, 
my pride and joy!

My healthy family, 
my pride and joy!Remember

The 4 Easy Steps to Prevent and Treat Malaria 4 Easy Steps to Prevent and Treat Malaria

1

Sleep under
 a long lasting

 insecticide 
treated net

Test before 
treatment

3
Treat Malaria

 with ACT 

1

43

Take preventive
 treatment

2

SOCIETY FOR FAMILY HEALTH (SFH)

No. 8, PORT-HARCOURT Cresent,

Off Gimbiya street, Area 11, Garki,

P.M.B. 5116, Wuse,

Abuja –FCT, Nigeria.

Phone: +23494618821-9

Fax: +23494618830

LAGOS DISTRIBUTION OFFICE

Plot 6B Universal Avenue,

Off Surulere Industrial Road,

Off Acme Road, Ogba Industrial Estate, 

Ikeja, Lagos.

P.O. Box 71323, Victoria Island, Lagos.

Phone: 01-7742745, 7747045, 7730508

Sleep under
 a long lasting

 insecticide 
treated net

Test before 
treatment

For more information contact: 

4

2

Treat Malaria
 with ACT 

Take preventive
 treatment

Treat Malaria with ACTStep 4:

ACTs are effective malaria medicines that clear
malaria parasites from the body completely.

�

�

�

�

      Start treatment with ACTs as soon as the test 

       confirms you have Malaria.

            For children under 5 years, if test is not available,
      commence treatment within 24 hours of the
       onset of fever.

      Make sure the full treatment is taken.

      are effective and not

      costly.  

ACTs that have this logo        
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Used by
DCRs and SRs (primary), 
and HCCs (supportive)

Specification
A2-size 200 mg laminated

Language
English

Objective
Increase ability among 
PPMVs to provide correct 
information about 
oral pill usage and the 
prevention and treatment 
of malaria, and refer 
couples interested in 
contraceptive use to family 
planning counseling

Usage
For discussion and 
distribution to PPMVs 
during sales calls and 
PPMV trainings

PPMV JOB AID Used by
DCRs and SRs (primary), 
and HCCs (supportive)

Specification
2-fold A4-size 200 mg 
laminated matte paper

Language
English

Objective
Increase referrals 
by PPMVs to family- 
planning counseling 
for couples interested 
in contraceptive use

Usage
For discussion and 
distribution to PPMVs 
during sales calls and 
PPMV trainings and 
DCRs with healthcare 
providers during sales 
and detailing calls

PPMV 
REFERRAL 
LEAFLET
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Used by
DCRs and SRs (primary), 
and HCCs (supportive)

Specification
2-sided A5 and A4-size 
bubble or rectangular 
shaped

Language
English

Used by
DCRs and SRs (primary), 
and HCCs (supportive)

Specification
A5 and A4-size laminated 
rectangular shaped with 
gummy back

Language
English

Usage
For display in healthcare 
facilities, pharmacies, and 
PPMV shops during sales and 
detailing calls. The “Speak 
to your Provider” dangler is 
appropriate for healthcare 
facilities, and the “Child 
Spacing products available 
here!” dangler is appropriate for 
pharmacies and PPMV shops.

Usage
For display in healthcare 
facilities, pharmacies, and 
PPMV shops during sales and 
detailing calls. The “Speak 
to your Provider” sticker is 
appropriate for healthcare 
facilities, and the “Child 
Spacing products available 
here!” is appropriate for 
pharmacies and PPMV shops.

Objective
Increase awareness of 
where child spacing 
products and services 
are available

Objective
Increase awareness 
about where child 
spacing products and 
services are available

DANGLERS STICKERS
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Used by
IPCAs and HCCs

Specification
50-page A5-size paper 
booklet with blue or pink 
carbon duplicates

Language
English

Objective
Increase awareness of 
where family planning 
services are available 
among target audiences, 
and monitor the use 
of these services 
by the program

Usage
For distribution by IPCAs 
to target audiences 
interested in family-
planning counseling 
after an IPC session, and 
collection by HCCs from 
community providers

REFERRAL 
FORM BOOKLET

Used by
IPCAs and HCCs

Specification
25-page A4-size paper 
booklet with pink carbon 
duplicates

Language
English

Objective
Record the number 
and type of contacts 
performed by an IPCA

Usage
To be filled by IPCAs after 
each IPC session and 
collected and tallied by 
the HCCs every month

IPC TALLY 
SHEET

for FP Services only
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Expanded Social Marketing Project in Nigeria

Used by
DCRs, SRs, and HCCs

Specification
A4-size laminated 
card paper

Language
English

Objective
Recognition of people 
who have completed an 
ESMPIN training course

Usage
For issue to IPCAs 
and PPMVs after 
the completion of a 
training program

IPCA & PPMV 
CERTIFICATES 
(two separate Items)

Used by
DCRs and SRs (primary), 
and HCCs (supportive)

Specification
1-fold A4-size 80 gm 
bond paper

Language
English

Objective
Increase the depth of 
understanding about 
a patient’s choice of 
contraception, including 
side effects and return to 
fertility

Usage
For placement with 
healthcare providers 
to distribute to clients 
who choose to adopt 
a method. Product 
leaflets are available 
for male condoms, oral 
pills, IUCDs, CycleBeads, 
implants, and injectables.

CONTRACEPTIVE 
PRODUCT 
LEAFLETS



ESMP IN
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Used by
DCRs

Specification
3-fold 6-page A4-size 
250 gm matte paper

Language
English

Objective
 Increase depth of 
knowledge about modern 
child spacing methods

Usage
For discussion with 
healthcare providers 
during detailing calls. 
Detailing folders are 
available for Norigynon, 
Noristerat, Depo-
Provera, and Jadelle.

DETAILING 
FOLDERS

Used by
DCRs and SRs

Specification
3’x7’ flex with 
aluminum stand

Language
English

Objective
Improve awareness 
about SFH ESMPIN 
Family Planning and 
Maternal Child Health 
products and services

Usage
For display during PPMV 
trainings or other events 
such as conferences or 
workshops, including 
exhibition stands 
manned by SFH staff

PPMV ROLLING 
BANNER
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A C R O N Y M  M E A N I N G

DCRs Demand Creation Representatives

SRs Sales Representatives

FP Family Planning

USAID United States Agency for International Development

HCC Health Communication Coordinator

IPCAs Interpersonal Communication Agents

PPMVs Patent Proprietary Medicine Vendor

SFH Society for Family Health

ACRONYMS

G o  D e e p e r
For more ESMPIN project resources, please find the following online briefs:

 ESMPIN INTEGR ATED HEALTH  IMPLEMENTATION PROJECT http://bit.ly/2mPc47Z    SUCCESS STORIES http://bit.ly/2mhWcgb 

 BOOK OF ABSTR ACTS http://bit.ly/2mlclSL    BOOK OF STANDARDS http://bit.ly/2mNtaD9    TECHNICAL BRIEFS http://bit.ly/2mldoSC 

 GUARD BOOKS http://bit.ly/2mSLIBb    POLICY BRIEFS http://bit.ly/2m2FoHX

USAID
 We partner to end extreme 
poverty and promote 
resilient, democratic 
societies while advancing our 
security and prosperity.

Society for Family Health (SFH)
 SFH is an indigenous, nonprofit, 
non-political, non-governmental 
organization in Nigeria with a 
mission to empower Nigerians, 
particularly the poor and 
vulnerable, to lead healthier 
lives. Working with private and 
public sectors, SFH uses social 
marketing and evidence-based 
behavior change communication 
to improve access to essential 
health information, services, and 
products to motivate the adoption 
of healthy behaviors. SFH 
implements and demonstrates 
significant impact in various 
health fields including maternal 
and child health, malaria 
prevention and treatment, HIV 
& AIDS prevention, reproductive 
health, family planning, and 
safe water systems. SFH also 
provides health products and 
clinical services to Nigerians in 
urban and rural areas, especially 
among the most vulnerable. 
SFH in collaboration with 
Population Services International 
(PSI) embraces opportunities 
for furthering its mission 
through partnerships with 
several international donors, 
Ministries of Health, and other 
organizations to create health 
solutions that are built to last.

The Association for Reproductive 
and Family Health (ARFH)
 ARFH, established in 1989, 
is a leading fully indigenous 
nonprofit and non-governmental   
organization in Nigeria, committed 
to improving the quality of life 
of individuals and families by 
promoting and increasing access 
to quality health information and 
services. ARFH has a multi-skilled 
workforce with the capacity to 
design, implement and evaluate 
model initiatives, many of 
which have gained national and 
international recognition and 
are being replicated. Within 
the 28 years of existence, the 
organization has successfully 
managed and implemented over 
150 innovative reproductive health 
and development projects across 
36 states and the FCT and other 
neighbouring countries, most 
of which have gained national 
recognition, shaped national 
responses to public health 
challenges, and a number are 
presently replicated nationwide.

BBC Media Action
 Established in 1998, BBC 
Media Action is the international 
charity of the BBC. Working with 
media and communication to 
help reduce poverty and support 
people in claiming their rights, 
our aim is to inform, connect 
and empower people around the 
world. BBC Media Action reaches 
some 200 million people through 
local broadcast partners, BBC 
channels (especially the BBC 
World Service), online, mobile, 
and print platforms and through 

E S M P I N 
P A R T N E R S

interpersonal communication. In 
Nigeria, we work in partnership 
with more than 300 radio and 
TV broadcasters – more than any 
other development organization in 
the country.  Since 1999, we have 
delivered more than 16 health 
governance projects reaching 
and engaging Nigerians across 
all 36 states and the Federal 
Capita Territory. About 8.6 million 
Nigerians listen to Ya Take Ne 
Arewa in the north, a Hausa radio 
programme produced under 
the Expanded Social Marketing 
Project in Nigeria (ESMPIN).

Population Services 
International (PSI)
 PSI makes it easier for people 
in the developing world to lead 
healthier lives and plan the 
families they desire by marketing 
affordable products and services. 
A global health network of more 
than 50 local organizations, PSI 
focuses on serious challenges 
like a lack of family planning, HIV 
and AIDS, barriers to maternal 
health, and the greatest threats 
to children under five, including 
malaria, diarrhea, pneumonia 
and malnutrition. A hallmark 
of PSI is a commitment to the 
principle that health services and 
products are most effective when 
they are accompanied by robust 
communication and distribution 
efforts that help ensure wide 
acceptance and proper use. PSI 
works in partnership with local 
governments, Ministries of 
Health and local organizations 
to create health solutions 
that are built to last.



8 PORT HARCOURT CRESCENT ARE A 11, GARKI, ABUJA • TEL: +234 (0) 709 822 1440, 709 822 1445, 709 822 147 • EM AIL: INFO@SFHNIGERIA .ORG

www.sfhnigeria.org

ESMP IN
Expanded Social Marketing Project in Nigeria


